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“It’s More Than A Living” 

I rarely ask people I don't know what they
do for a living. The simple reason for this
is that I don't want them to ask me what 
I do for mine! 

Oh, for sure I am very proud of what our industry does. But
even the short version to explain our business can’t possibly
do justice to the complexities of what we do. How does one
explain that from simple donations to charities comes what the
Baltimore Sun described in 1997 as the eighth leading export
from this country? 

But, when I do have the occasional drive to fully explain the
industry to an interested party, I do so with great enthusiasm.
Ours is truly a fascinating endeavor that few know exists 
and one, I am always proud to say, that has a positive impact
on important economic and social issues of the day.

A front page Wall Street Journal article recently quoted 
Bill Gates as saying that capitalism, while the best system 
for economic progress ever devised, should look for ways 
in which the profit motive can help alleviate poverty in the
world. At the same time, in his endorsement of Senator 
John McCain for president, California Governor Arnold
Schwarzenegger mentioned that 40% of venture capital 
coming into his state is directed toward green technology 
and the environment.

All of this makes it very satisfying to be part of an industry
that is often described as a “win, win, win” combination. We

all know the happy story: secondhand clothing and its accessory
items are kept out of landfills; tens of thousands of jobs are created
worldwide in their distribution and good affordable clothing 
is provided to lower income countries throughout the world.

From time to time, when I really want to fully explain the
intricacies and joys of our endeavor, I will forward to the 
interested party two requisite chapters on the secondhand
clothing trade from Pietra Rivoli's great book, “The Travels 

of a Tee-Shirt in the Global Economy.” If any member is 
overcome with enthusiasm, as I sometimes am, to explain to
an outsider what many SMART members do for a living, 
government relations associate Jess Franken has downloaded
the two chapters and will forward them to you.

Of course, I must admit to those listening to my story that 
I didn’t invent this business; I was born into it. And neither 
did I enter it to do good for the world. I did so to make a living.
But when I tell my story, I must say it adds greatly to my satis-
faction and pride that what I do everyday in my small way has
such positive impact on the world and that we are represented
by a first class trade association like SMART that ensures our
case is made to the larger world audience as well.
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...an industry that is often described as a 
"win, win, win combination…….

• secondhand clothing and its accessory items are 
kept out of landfills

• tens of thousands of jobs are created worldwide 
in their distribution

• good affordable clothing is provided to lower income 
countries throughout the world.


